Potomac Watershed Education Work Group

Meeting Notes - March 3, 2006 - DCR Office, Warrenton

Attending:  Sam Johnson, Chairman, Katie Wallet, Katherine Mull, Sally Ormsby, Marc Aveni, Bob Slusser, Art Hart, Aileen Winquist, Mike Megeath, Bob Tudor, Debbie Cross

The Potomac Watershed is large and quite diverse in its people, population density, geography, industries, distance from the Bay, and attitudes regarding the Bay.  Folks who live on the western end of the watershed feel the Bay clean-up efforts have less immediacy.  Their attention might better be directed to action on their local streams and watersheds.

Priorities differ by location.  Agriculture is most important in the far west and the lower watershed while the middle section is urban non point and point source pollution.      Agriculture is certainly targeted by SWCDs, DCR, and Extension and has many programs and educational efforts in place.   Urban NPS runoff has yet to see the same degree of focus by the state government and legislature.
General public outreach and education needs more attention.  Options include mass media (radio, TV); educational pieces mailed with local billings; selection of a repeatable catchy theme; attention to local streams and small watersheds with the objective of effecting behavioral changes.

How can the Potomac Roundtable best use its strengths and resources to effect educational and behavioral change in the watershed?

One possible answer is to invoke personal and legal responsibility in all local governments within the watershed to plan with water quality in mind and to follow through with local planning and code staff to enforce policies and ordinances that support water protection.  Specifically:

· Have all localities represented on the Roundtable
· Include water quality planning in the comprehensive plan of each locality
· Find templates/success stories to share (e.g. enforcement strategies)
· Hold educational summits with local governing Boards and planning staffs or attend    Board of Supervisor meetings
· Promote specific BMPs that research and documentation show result in effective environmental protection (e.g.,  riparian buffers)
· Delineate benefits of buy-in (compliance, environmental protection,  constituent PR) and detriments of not taking protective measures toward meeting goals (EPA enforcement)
· Review of legal authority as set out in the Clean Water Act, Chesapeake Bay Act, et. al.
· Prepare issue papers after Roundtable meetings for members to take back to localities for continued review and action. (Some are presented at meetings currently and might include comp. plan elements, LID, etc.)
· Consider VACO partnership (VML?)
· Supplement current media efforts to reach the public and decision makers
· The current, successful media campaign needs to be expanded to cover all watershed localities. Cost of expanding should be investigated. 


Potomac Watershed Education Mission and Plan:

Education is an essential component and strategy within the Potomac Watershed Tributary Strategies. Citizens of the watershed need to realize how they impact the water resource and understand practices they can adopt to minimize detrimental impacts on surface and ground waters. 

Mission: Educate citizens of the Potomac Watershed on water quality issues and goals to the extent that good practice adoption leads to cleaner, healthier tributaries flowing to a cleaner, healthier Potomac River.

Target:







Agriculture/agribusiness





Urban/suburbanites












Decision-makers/elected officials/planners


Youth







Conservation staffers/agencies








Professional land managers/developers/realtors


Rec./golf/park/public land/managers



Partners:

Potomac Watershed Roundtable

Potomac Council/SWCDs

DCR

Virginia Cooperative Extension

Planning Commissions

Local government/planning/authorities

Virginia Dept of Forestry

NRCS

Friends/conservation groups

Current highlights:

Potomac Forum

Potomac Roundtable

Virginia BMP Cost-share Program

Envirothon

Ag-Days

Enviroscape

Nutrient Mgt Planning

Extension Ag. Programs

Master Gardener

Media campaigns

LID 

MS4

